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a HEOOXOAMMBIM HaBBIKOM JIJIsl CIICLIMAIIMCTOB PA3IMUHBIX OTpacieil u Oyaymmx npodeccuo-
HajoB. O0yyenne CRM-TeXHONIOTHSAM aKTyaJIbHO TI0 HECKOJIbKUM TTPUYMHAM:

— 7151 CTYZICHTOB — TIOBBIILIEHHE KOHKYPEHTOCIIOCOOHOCTH Ha PBIHKE TPY[a, MOTy4YeHUE
MPAKTUYECKUX HABBIKOB, Pa3BUTHE BOCTPEOOBAHHBIX KOMIIETEHIIMI, COOTBETCTBUE TpeOOBa-
HUSIM PBIHKA;

— U1 CTIEUANIMCTOB MPEANpUATUN — MOBbIIeHNE 3((HEKTUBHOCTH pabOThI, yIy4llIeHHEe
KauecTBa OOCITY )KMBAHHsI KIIMEHTOB, ONTHMH3AIINS B3aUMOJICHCTBUS C KIIMEHTAMH, COKpaIlle-
HUE U3ACPKEK U POCT MPUOBLIH.

Takum ob6pazom, opranuzanusi o0yueHuss CRM-TexHOIOTUsIM Ui CTYACHTOB U CIie-
[MUATMCTOB TPESANPHUATHI SBISETCS aKTyaJIbHON 3a/adeil, CHoCOOCTBYIOMIEH MOBBIIICHUIO
KOHKYPEHTOCTIOCOOHOCTH CIEIUAINCTOB, YIy4IIeHUIO0 3((EKTUBHOCTH pabOThl KOMIAHUM
U pOCTY 3KOHOMUKHU B 1esioM. MHBectunnu B o0yueHne CRM-TexHONOrusIM — 3T0 MHBECTHU-
uu B Oymaytee.

Ucnons3zoBanue CRM-cucrem B bemapycu neMOHCTpUPYET YCTOWYUBYIO TEHJICHIIMIO
K pOCTY, 4TO 00YCJIaBIIEHO MOBBIIIEHHEM OCBEAOMIICHHOCTH O mpenumyiectBax CRM-cuctem
U pa3BUTHEM MHHOBALIMOHHBIX pemieHuil. benopycckue komnanuu BHeapsitoT CRM-cuctembl
JUTSL OITUMU3AIIMU PaOOThI, TOBBIIEHNUS ()PEKTUBHOCTH MPOJAXK U YIYUIICHUs KauecTBa 00-
CIIy’KWBAaHUS KJIUEHTOB.

CRM-cucrtembl UTparoT KIOYEBYIO POJIb B COBPEMEHHOM OW3HEcCe, MO3BOJISISI KOMIaHH-
AM JIy4llle TOHUMaTh CBOMX KJIMEHTOB, MPENyraJplBaTh UX MOTPEOHOCTH U CTPOUTH JIOJITO-
cpounble oTHomeHus. CoBpemeHHble TeHAeHIMn B CRM, Takue kak MHTErpamusi UCKycCcCT-
BEHHOIO WHTEIJIEKTa, HCIOJb30BaHUE OJOoKueliHa U (OKyC Ha KIMEHTCKOM OIIBITE,
OTKPBIBAIOT HOBBIE BO3MOXKHOCTHU JJIsSi ONTUMHU3ALUN OU3HEC-TPOLIECCOB U MOBBIIICHUS d(-
(beKTHBHOCTH pabOTHI
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In recent years, China's e-commerce sector has shown rapid development driven by multiple
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Keywords: e-commerce, technological innovation, consumer upgrading.

PA3BUTUE INNEKTPOHHON KOMMEPLIUWN B KUTAE:
OB30P U NEPCINEKTUBDbI

Ban Il3sa0, T. B. CaBenko

Vupeoicenue obpazosanus «I omenvbckuil 20cy0apcmeenbiti mexHu4ecKuli
yuugepcumem umenu I11. O. Cyxoeon, Pecnyoauxa benapyco

Ommeueno, umo 6 nociedHue 200bl CEKMOp 1eKmponHoll Kommepyuu Kumasa oemoncmpupyem
cmpemumenvroe pasgumue, 00yCl061IeHHOe MHOXCeCmEoM pakmopos. Moodepnusayus cemeso2o 060-
pyoosanus, pacuiuperue oxeama Hnmepnemom u ycunenue ROIUMU4ecKol no00epIi*CKU 8 COBOKYNHO-
cmu cmaau OCHO8OU 05 pazgumus ompaciu. Beideneno, umo pvinounas ¢popma obradaem pasHooo-
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PA3HbIMU XAPAKMEPUCMUKAMU, U 8 OONOIHEeHUe K MPAOUYUOHHBIM OHIAUH-NOKYNKAM NPOOOINCAIOM
NOAGIAMBCSA COYUANLHAS DNIEKMPOHHASL KOMMEPYUS, OHNAUH-MOP206a Moeapamu u opyeue UHHOBA-
YUOHHbBLE MOOeNU, POPMUPYIOUUE MHOLOMEPHYIO MOOETb DA3GUMNUSL.

KiroueBble ciaoBa: QJICKTPOHHAasA KOMMEpPIHUA, TCXHOJIOTUYECCKNE NHHOBAlIMH, IMMOBBIIICHUEC Ka-
4cCTBa O6CJ'Iy>KI/IBaHI/IH HOTpe6I/ITeJ'ICI7L

In 2023, the Ministry of Commerce implemented the decisions and arrangements
of the CPC Central Committee and the State Council on accelerating the development
of the digital economy, promoted e-commerce to play an important role in restoring and ex-
panding consumption, promoting digital-physical integration, and deepening international co-
operation, and achieved positive results in high-quality development. In 2023, the annual
online retail sales reached 15.42 trillion yuan, an increase of 11 %, becoming the world's larg-
est online retail market for 11 consecutive years. The combined sales of online travel, online
entertainment and online catering contributed 23.5 % to the growth of online retail sales, driv-
ing the growth of online retail sales by 2.6 percentage points [2].

The reason why e-commerce can continue to maintain rapid development is mainly due
to factors such as consumer demand, technological innovation, business model innovation,
policy support and improved infrastructure.

From the perspective of consumer demand, e-commerce has broken the limitations
of time and space, providing consumers with a convenient and efficient shopping experience,
allowing consumers to shop online anytime and anywhere, saving time and energy, and meet-
ing the needs of a fast-paced life; at the same time, e-commerce platforms have brought to-
gether a large number of goods and services from all over the world, meeting the personalized
needs of different consumers; in addition, due to the reduction of intermediate links, operating
costs are relatively low, and coupled with fierce competition, promotional activities and pref-
erential policies are often launched, allowing consumers to purchase their favorite products
at more affordable prices and save shopping costs.

In terms of technological innovation, the popularization of mobile Internet has made
mobile shopping a mainstream trend, greatly expanding the market space for e-commerce,
facilitating consumers' shopping behavior, and improving the convenience and immediacy
of shopping; e-commerce platforms use big data and artificial intelligence technology to accu-
rately analyze consumers' behavior, preferences, purchase history, etc., to achieve personal-
ized recommendations, improve shopping experience and purchase conversion rate, and arti-
ficial intelligence customer service can also quickly respond to consumers' questions, provide
timely help and solutions, and improve service efficiency and quality; the convenience and
security of mobile payment are constantly improving, and the widespread use of third-party
payment platforms such as Alipay and WeChat Pay has simplified the shopping process,
eliminated consumers' concerns about online payment, and promoted the completion
of e-commerce transactions.

In terms of supporting business model innovation, the rise of live streaming e-commerce
allows anchors to display and explain products in real time and interact with audiences, which
can more intuitively show the characteristics and usage effects of products, enhance consum-
ers' trust and purchasing desire, provide merchants with new marketing channels and sales
methods, and drive product sales and brand promotion; the development of social
e-commerce, the increasingly close integration of social media and e-commerce, the use of
users' social relationship chains to promote and sell products, this shopping model based on
social trust is more likely to trigger consumer purchasing behavior, improve marketing effec-
tiveness and user stickiness; the growth of cross-border e-commerce, with the acceleration
of globalization and the increase in consumer demand for overseas products, e-commerce
companies have expanded overseas markets by building cross-border e-commerce platforms,
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met consumer demand for global products, promoted the development of international trade,
and promoted the optimization and upgrading of the global supply chain [1].

In terms of policy support and infrastructure improvement and guarantee, the government
has introduced a series of policies to support the development of e-commerce, such as tax incen-
tives, financial subsidies, and simplified administrative approval, which have reduced the burden
on e-commerce companies, improved their profitability and development enthusiasm, strength-
ened e-commerce industry supervision, standardized market order, and protected consumer rights,
creating a good policy environment for the healthy development of e-commerce; the rapid devel-
opment of the logistics industry and the continuous improvement of logistics infrastructure have
improved logistics distribution efficiency and service quality, shortened commodity delivery time,
reduced logistics costs, and enabled consumers to receive goods more quickly, improving their
shopping experience. At the same time, the application of new technologies such as cold chain
logistics and intelligent logistics also provides guarantees for the e-commerce sales of special
commodities such as fresh food and medicine.

The growth of online shopping brings development space to the industry.

With the maturity of 5G technology and the increase in Internet penetration, it is ex-
pected that the total number of network users and user retention time will continue to grow,
and online shopping will continue to penetrate; the ultra-high speed, thousand-fold capacity,
ultra-low latency, low power consumption, and high reliability of 5G communications will
help break the existing limitations of e-commerce, optimize customer experience through vir-
tual reality and augmented reality, provide real-time mobile and universal e-commerce ser-
vices, realize mobile device connection and resource sharing, optimize user experience, and
expand the development space of the e-commerce industry.

Consumption transformation and upgrading creates soil for industry development.

In recent years, my country's residents' consumption has shifted from focusing on quan-
tity to pursuing quality and service experience. The continuous improvement of the quality of
goods and services has promoted residents' consumption to move towards middle- and high-
income families; the rapid development of new formats and cross-border e-commerce has
provided a more diversified, price-transparent, and cost-effective source for branded goods;
the “post-80s” and “post-90s” have gradually become leaders in quality consumption, person-
alized consumption, and customized consumption, further promoting consumption upgrades.
The rapid increase in sales of branded goods has created an environment for the vigorous de-
velopment of e-commerce integrated service providers.

Social e-commerce and live streaming e-commerce bring new impetus to the develop-
ment of the industry

Social e-commerce has created a rich blue ocean business model for online retail and
e-commerce, with innovative models such as group buying, distribution, content, and com-
munity group buying constantly emerging. Social e-commerce uses social media or interac-
tive online media to achieve iterative innovation of traditional e-commerce models through
sharing, content production, and distribution. Live streaming e-commerce came into being
with the live streaming industry. Online live streaming social e-commerce completes product
sales by recommending products to fan groups through online celebrities KOLs during live
streaming, and continuously expands online consumption space. The real-time interactive
method of live streaming e-commerce is conducive to activating user emotional consumption,
improving purchase conversion rate and user experience. Fan operation, IP creation, and high-
quality creative video content promote conversion efficiency and improve e-commerce traffic
conversion.

Technological innovation will continue to be an important force driving the development
of the e-commerce industry.
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Artificial Intelligence and Big Data: Through artificial intelligence and big data technolo-
gies, e-commerce platforms will achieve more accurate user behavior analysis and personalized
recommendations, improving shopping experience and conversion rates. At the same time,
these technologies will also be applied to inventory management, customer service, logistics
and distribution, etc., to improve operational efficiency and service quality.

Virtual reality and augmented reality: VR and AR technologies will bring a new shop-
ping experience to the e-commerce industry. Consumers can experience the actual effects
of products through VR technology, and superimpose virtual products on real scenes through
AR technology, thereby improving shopping satisfaction and purchasing intention.

Blockchain technology: The decentralized and tamper-proof nature of blockchain tech-
nology will provide strong protection for the security and transparency of e-commerce trans-
actions. Consumers can use blockchain technology to trace the production, circulation and
other information of goods to ensure the reliability of the source and quality of goods.

Thus, this article deeply analyzes the development trend, driving factors and future pros-
pects of China's e-commerce. The optimization of network infrastructure and the increase
in Internet penetration have provided solid support for the rise of the e-commerce industry.
At the same time, the evolution of consumption patterns, technological innovation (including
mobile Internet, big data, artificial intelligence, etc.), innovation of business models (such as
live e-commerce, social e-commerce, etc.) and policy support have jointly contributed to
the rapid development of e-commerce.
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IHpoananuzuposana ounamura enewnel mopeosiu berapycu 6 2024 2. Paccmompenst ¢haxmo-
Pbl, OKaAzasuile 6IUsHUE HA calb00 mopeosoo bananca. Oxapakxmepuzo8ansvl OCHOGHbLE PUCKU, CYUje-
cmeylowue @ mopzosie ¢ OCHOGHLLMU NAPMHEPAMU.
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The dynamics of Belarus's foreign trade in 2024 is analyzed. The factors that influenced the trade
balance are considered, the main risks that exist in trade with major partners are characterized.
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