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Introduction
Driven by the digital economy, agricultural product e-commerce live
streaming has risen rapidly, providing new impetus for the upgrading of the
agricultural industry chain and the development of the rural economy. However,
this emerging model also faces many challenges, such as uneven application of
technology, homogeneity of live streaming content, and other issues [1-3].

Results and discussion
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Abstract: With the rapid development of the digital economy, agricultural products e-commerce live broadcasting, as an
emerging sales model, has become an important means to promote rural development and agricultural modernization. This
paper aims to synthesize existing literature, explore the development trend of agricultural products e-commerce live
broadcasting under the background of digital economy, propose optimization strategies for the current challenges, and provide
theoretical support and practical guidance for the sustainable development of agricultural products e-commerce live
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1. Challenges faced by e-commerce live broadcast of agricultural products

1.1. Imbalance in technology application and infrastructure

The main problems facing agricultural product live streaming at present include
insufficient rural network infrastructure, imperfect logistics and distribution systems,
especially cold chain logistics facilities, and farmers’ lack of high-quality live streaming
technology and equipment, as well as necessary digital skills. Insufficient funding and
policy support also lead to uneven technology application.

1.2. Homogeneity and lack of innovation in live broadcast content

The homogeneity and lack of innovation in live broadcast content in e-commerce live
broadcast of agricultural products have become key issues restricting the development of
the industry. This phenomenon is manifested in the repetitiveness of live broadcast content
and imitation of style, which leads to aesthetic fatigue among consumers, makes it difficult
to form brand differentiation, and also limits the exploration of market potential. The
reasons include the lack of professional talents, resource constraints, and fierce market
competition, which leads to many live broadcasts choosing imitation rather than
innovation.

1.3. Insufficient brand building and market competitiveness of agricultural products

The main problems facing agricultural product brand building and market
competitiveness are insufficient brand awareness, unclear market positioning, insufficient
promotion, unstable quality and lack of differentiation. These problems affect consumer
trust and purchasing willingness, limit price and market responsiveness, and hinder
international development.

2.0ptimization strategy for e-commerce live broadcast of agricultural products

2.1. Strengthen digital infrastructure construction

Strengthening rural digital infrastructure is crucial for agricultural product e-
commerce live broadcast, including improving network coverage and quality, building cold
chain logistics, creating digital service platforms, training farmers in digital skills, and
receiving government policy and financial support. These measures will enhance live
broadcast efficiency and market competitiveness and promote agricultural digital
transformation.

2.2. Innovate live broadcast content and form

For agricultural e-commerce live broadcast to develop with high quality, it is necessary
to focus on content innovation and form diversification, and enhance brand awareness by
combining local culture and product characteristics. In the face of insufficient brand
awareness and competitiveness, it is necessary to cultivate professional talents, use
technical support and strengthen brand building. These measures can enhance consumer
interest and trust, enhance purchasing willingness, help rural revitalization and agricultural
digital transformation, and achieve sustainable development.

2.3. Build agricultural product brands and enhance market competitiveness

The key to enhancing the competitiveness and brand influence of agricultural products
lies in brand building, including geographical indication certification and story marketing,
to enhance brand awareness and market promotion. At the same time, ensure product
quality and differentiation, strive for policy support, promote agricultural upgrading and
sustainable development, and help rural revitalization.

Conclusion

The key to enhancing the market competitiveness and brand influence of
agricultural ~ products  lies in  strengthening brand  building, including
geographical indication certification, brand story marketing, etc., to increase
added value and market recognition. Producers and marketers need to enhance
brand awareness, clarify positioning, increase promotion efforts, ensure product
quality stability, and seek government support to achieve agricultural industry
upgrading and sustainable development and promote rural revitalization.
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