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Abstract: Tourism is a vital catalyst for post-conflict economic recovery, as seen in countries like Rwanda, Sri Lanka,
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and Bosnia. These nations have leveraged tourism to boost GDP, create jobs, and foster peace.
ongoing conflict, Socotra Island showcases untapped tourism potential,
study explores how Yemen can adapt successful global tourism models to enhance recovery, focusing on eco-tourism,

Liaunaid as Gl

In Yemen, despite

indicating a need for tailored strategies. This Abdulmalek H. A. Hazbar

Dr. of Bus. Adm. at Dept. of
Tourism and Hotel Management,
Taiz University
SR e 3gaa dldlae

. - - 4o n e
U.x.u\ H‘ 4_31;\\ H‘}—WLAA e Azala 4y ylaY) e‘gld\ Q&Sgd)h.u i)

Aiadl) 4 ) gganl)

sgsbuﬂ )JJ:J ..'“'.-. uj.- ‘ %J*M. ‘ - }:'

Apnainall S Ll o ‘d)u.‘ (Cradl cL..g_\LaﬁY\ il ‘&\).an ans Lo cialuud ;Z\.PLﬁdl cilalsl)

Introduction

Tourism has long served as a dynamic engine for post-conflict
economic revival, transforming war-torn areas into hubs of growth.
Countries such as Rwanda, Sri Lanka, Bosnia and Herzegovina, Kenya,
and Tanzania have demonstrated the sector's capacity to restore
economies, promote peace, and create employment [1-4] Rwanda’s
gorilla tourism, for example, generates over $19 million annually and
sustains more than 50,000 jobs [5]. Likewise, Sri Lanka's post-war
tourism surge contributes 12% to its GDP, while Bosnia’s cultural
tourism has fostered national identity and economic stability [1-3].

In Yemen, years of conflict have largely paralyzed tourism in cities
such as Sana’a, Shibam, Zabid, Aden, Ibb, and Taiz. However, Socotra
Island remains a modest yet resilient destination, drawing visitors with its
unique biodiversity despite ongoing war. This persistence highlights
untapped tourism potential in Yemen, signaling a gap in academic
research on adapting global post-conflict tourism models to Yemen’s
unique context. This study aims to address this gap, exploring pathways
for leveraging tourism as a tool for Yemen’s recovery.
Results and discussion

Global examples confirm tourism's role in stimulating economic growth,
employment, and peace-building. Rwanda's gorilla tourism alone contributes ($19)
million annually and sustains (50,000) jobs [7]. Bosnia’s cultural tourism played a
critical role in economic rebound [1], while Sri Lanka attracted over (2) million
tourists yearly post-conflict, contributing 12% to GDP [2]. These cases reveal
tourism's multiplier effect, benefiting transportation, agriculture, handicrafts, and
hospitality, thereby empowering local communities [4].

In Yemen, the tourism sector has largely collapsed, but Socotra stands out,
drawing small yet consistent visitor flows [6]. Pre-war, Yemen boasted world-class
attractions: the ancient cities of Sana’a, Shibam, and Zabid, the historic port of
Aden, and the scenic highlands of Ibb and Taiz. While these sites await restoration,
Socotra’s ongoing appeal suggests that Yemen’s cultural and natural heritage
retains global allure.

Challenges persist, including security risks, damaged infrastructure, and
negative global perceptions. Rwanda’s success underlines the need for government
commitment, international partnerships, and community engagement [7]. Sri
Lanka's rebound showcases effective global marketing and investment, while
Bosnia demonstrates the value of integrating heritage conservation with
tourism[1].Yemen can adopt these lessons by:

» Strengthening eco-tourism in Socotra as a model.

» Planning restoration of key heritage sites in Sana’a, Shibam, and Zabid.

» Preparing to revive coastal tourism in Aden and mountain tourism in Ibb

and Taiz.

» Empowering local communities through community-based tourism.

» Gradually enhancing security and infrastructure.

» Launching global campaigns to reshape Yemen's image.

Conclusion
Tourism holds transformative potential for Yemen’s post-conflict
recovery, as evidenced by successes in Rwanda, Sri Lanka, Bosnia,
Kenya, and Tanzania. By investing in its rich cultural and natural

heritage, Yemen can create jobs, empower communities, and diversify its
economy. Realizing this vision requires strategic planning, security
improvements, inclusive policies, and further field studies to tailor global
best practices to Yemen’s realities. With coordinated efforts, Yemen's
tourism sector can emerge as a symbol of resilience and economic
renewal.
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