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Abstract: This paper explores the transformative impact of artificial intelligence (Al) on marketing research and practices. It
examines how Al technologies streamline data collection, processing, and analysis, significantly enhancing the efficiency and
effectiveness of marketing strategies. The global market for Al-based software is projected to grow substantially, reflecting
the increasing reliance on Al to improve business processes. Key applications of Al in marketing include data aggregation,
customer interaction through chatbots, personalized advertising, and predictive analytics.
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Introduction

Modern business is on the verge of the fourth industrial revolution, driven by the
rapid development of artificial intelligence. Artificial intelligence is no longer just a
futuristic concept, but a tool that can transform industries, optimize processes, and create
new business models.

Results and discussion

The integration of artificial intelligence (Al) into marketing research has
revolutionized how organizations collect, analyze, and utilize consumer data. With the
capability to store information in structured formats and digital databases, Al
significantly reduces the time required for data collection, processing, and analysis,
enhancing the efficiency of evaluating marketing outcomes.

The global market for Al-based software is experiencing remarkable growth,
projected to increase from $207 billion in 2023 to an estimated $1.81 trillion by 2030.
This surge is driven by the transformative impacts of Al on business operations [1]. Al
systems facilitate the aggregation of data from diverse sources into organized data
warehouses, preparing it for thorough analysis. They enable the extraction of meaningful
insights from various data types—numerical, textual, and auditory—while also
establishing connections between customer personas, touchpoints, and specific products
or services. This capability allows businesses to identify intricate patterns and
correlations within their data.

Moreover, Al enhances operational efficiency by automating routine tasks and
decision-making processes. It prioritizes actions, evaluates significant events, and
streamlines personnel workflows, allowing employees to focus on more complex and
creative challenges.

Current trends indicate that Al is increasingly utilized to improve customer
interactions through technologies like chatbots. These tools effectively reduce the
workload on customer support by addressing common inquiries regarding product
availability, delivery conditions, and payment options, thereby accelerating response
times. According to Tidio statistics, 62% of users prefer chatbots over waiting for human
agents, underscoring Al’s role in fostering customer loyalty [2].

Various sectors, including finance and e-commerce, actively leverage Al. For
instance, the Flo application offers personalized advice, while banking apps like BelVEB
and Priorbank feature chatbots to assist customers with various services. E-commerce
platforms such as Ozon and Wildberries also employ Al-driven chatbots for order-related
inquiries.

The demand for personalized marketing is growing, with 80% of repeat shoppers
indicating they prefer brands that customize their offerings. Al's ability to analyze
consumer engagement allows organizations to tailor advertisements and offers to
individual preferences, enhancing customer satisfaction. Furthermore, Al improves
decision-making processes by utilizing predictive analytics to optimize marketing
strategies, such as determining the ideal timing for campaigns and setting appropriate
discount rates.

Al provides a competitive advantage by enabling data-driven decisions, minimizing
errors, and optimizing costs. For example, Al can calculate the optimal discount for
different target segments, maximizing customer acquisition without incurring additional
expenses. This ensures that promotions create excitement while maintaining financial
viability [3].

Emerging areas of generative Al in marketing include augmented reality (AR),
which delivers contextual product information to consumers in real-time, and automated
order systems that monitor household inventory. Such innovations not only enhance the
shopping experience but also promote customer retention and reduce churn by
streamlining the purchasing process.

Conclusion

Thus, the use of artificial intelligence will increase sales and improve labor
productivity, since the time spent on routine processes is reduced. For a wider
and more effective use of artificial intelligence in Belarusian organizations, it is
necessary to create favorable conditions for its development, provide access to
the necessary resources, and train specialists to work with artificial intelligence
technology. Only this approach will allow Belarusian organizations to fully
realize the potential of artificial intelligence and gain a competitive advantage in
the global market.
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