A2 HA KaACIVIO TEMY IVHACKMOR AHCHHTTTHHBL TPHXQARTCH 10 KpalueH Mepe o kede. [locnoke-
e HEROTOPOTG OITHMY Md B NPHMCHCHHH KEHCOB REHATCIBLHO, TTO0R aDeCnesiTh 1OTORHOCTE 00y -
HAHHIHXCH K BRUIONHEHHIO THILIOMHLIX H BRIy CKHBIX padoT.

OROHHATEIBHO HE ONPCICICHO. IOJBREH T ITPCTIONABATC L AKTHBHO BMCUIHBATHCH B HPOICLL
obyuets . buaveIoRio, Npenoianareih JOJUKeH 3JaHHMATL AKTHRINIO TKNIHIII B NIponecce oDyYeHRs
€ HCTIOAB A0 HATHEM META 1 KCHEOB H OCTABATHCA B LCHTNC O00MX TTATIOB €10 Pea/ifiatium.

MeToa KeHCoB Kak MAciuTabHas HPAKTHKE NPenoTaRanys 20KCH BHEAPATHCS B VICOHLIT npo-
HELC NOCAE BCCCTOPOHHEH OHEHKN €10 HPHEKTHEHOCTH W ONPEIECICHHA KOHKPCTHOTO MeCia B yued-
HOM [IPOHECCE, HYTCH COMBTAHNA C TPATHINOHHDIMHE MCTOSHRECKHMH NOAXOIAME M (10C1¢ OCBOCHHR
FTHM METOHOM JIOCTATOHHOT O 4HCA CRSTIUIHCTOR, NPCHOIAIOLIINY COOTRETCTEYV FOUIHI K\ U

Fla JaHBoN M oco3HaNe CYUHOCTH M sHAMCH A Moo KEHCOE HET BOIMUOMHOC I B Doi-
HOH MEPE OUCHHTH CTCHEHL RIMHHME FTOMH METOTHKH B HOPMHPORIHHC THHHOCTH ODVUAROIEr 00
BMecie ¢ TeM MUPOBAS NPAKTHKD J3CT OCHOBAIHG CHITATEL, UTO 3T0T MCTOL cooCobcrayvet passuimo
KAUeCTH, HEOOXOAMMEIX CHCHHATHCTY B 5 CTOBHAX PHIHOUION SROBUMHIH
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BenonyConys MOpaneo- WOHOM JSRTRL
VHOGENITLIHEN TINPetne I CKING RODNEGD At
& foment., Feoovbnusa t ¢

MAPKETHHEOBLIY TTOIXO LI B O QEPE OBPASOBATEIBIBIN YOIIM

OO0 10 HAUMOHEE LIYNeHHEE 8 OMOYETMSEHNOL HAYKE JiDOD NDUMEREHE MEPRETIUHZA Kultdenuy
chepa ahpaneamenkHsiX YeAy? 8 Censu © AMuM. OUMHAR CINAMbA CTHABUM URTTEI UCOHBODGANUE IBODETI;
YECRUX U DAKTIUNEOKUN GUACKITIONR MAPKEMUREA 8 CUCMeME YNpAagnaius ywpexoenuesn obpasoganus Cheu
GuneCKDD DOODEHHOGIIEK DEDBIVBAMICHLHBIX YCIIYE KBK CHEeps APUMENSHUS MADReIMUSEa HERRemcs mpo
YECTBHAR MOCENE PRKKA DOPAIOOITICIEHIIE YOITye B pOayleMUitte HOCHIOEHUE KOMONERCS Mapkemunca o
DRICHATNBHOZ  YHPEROBRUS HATIDAGHEHO HA  YHEm IOMPeSHaciiey. 4oex WEMONTIOR  QaHHON Muden
saHUMAMEHE, Dabouel Curter 1 200yJapcmed 8 yenom KpoMe moze. ossupasinue Hatopa MapremuH2ossit
UHUMOyeHMoR & Chens QOLAIORAHUE DOIKHO YYUITIRBATIN CNEUURUHETh e OUDBERIIOCITN DPUCYILLE 8U0M
BUCEM VOHYE YuBm @oex 3riux (hakmiciiod TOIGONREIN GRINONUTE 8 KOMIIEKE MEpKeMUK2ZE OOPARCEIMNL NEHDC
yRpERAeNUS CREOYIOWIUE SIOMBHMEI PaspabOIKy 0OpaICEIME MHbk NPOOYKINIOS U HOPMUDIDEAHLR HCC0RMIL
MENTIE YCAYE, PADADOMKY QEHGAUE DONUIMUKY, 8HIGON KAHIA0E pAcnPedensnud ycflys, paspabomuy Mepo
ROURMUY 710 BPOABLUKBHUIO YONYE U COSCPUEHUMBORIRNG BIFUMOOBUCINIBUN TEHTOHANA ¢ Nompelumenes

One of the spheres of applcation of marketing studied in Beiarusian a domestc scence 15 the sphere
of educational servces Gien arlicte sefs as the purpose the research of theoretical and practical aspects of
marketing in @ system of management of educational establishment Specific feature of educational services a
spheres of appication of marketing (s the tnangular market model of educational services. As a msill, constuchon
of & complex of markeiing of educationgl institution 1s diwacted on the requirements of ail slements of the given
madel the employer, @ lahor and the state as a whoie Besides, formation of a sef of markeling tools in an educanon
sphere should consider specific features of all types of service. The account of ail these faclors afiows 1o mciude
Sllowing etements it a complex of marketing of educatonal institution working cut of educational products and
farmation of assortment of services, working out of a price policy, choice of channels of distnbution of services
working out of actions for promotion of services and perfection of interaction of the personeel with the consomer

Becodenue, B COBPeMEHHOM MHPC oBpatosande — 3To O/1hHd 42 4auloiee DYPHO Pac iy My
HOHEPUTICE THEHLIN OTPACACH IOHOMuKIL [0 GUEHKaM CNCIHATHC TOB, B BCEM MHPE 00BUMBL LHPOCE
HORpC LI OBPAIOBA FEMLHEIX YOIV PACTYT BECEMA CVILCCTECHIO, OCUDCHEG B BRICIICM 1 (10
CIOBHELIOMHOM OBPAIORAHMK. & B HAHOOHCE IHHEMHYHO PAIDHEBAIOMNCH CTPAHAN TEMI MY CACTOT-
HOTO pocta docTHiaer 10 153%0 CBOMM HOTCHIAIOM 1 TOFHKOH pa3ruTHE ciepa o0pasoBaniis npi-
TR HBEET K cehe Bee Donee RPHCTANLHOC BHBMIHHE HHBCCTOPOR
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